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Online shopping & e-services }

BeCommerce stimuleert het consumentenvertrouwen in zowel het kopen
op afstand via internet als via catalogus of post ten voordele van de
consumenten en de verkopers.
BeCommerce brengt deze doelstellingen in de praktijk door:

* het imago van kopen op afstand te versterken

 het leuke en gemakkelijke van het kopen op afstand bij de consument

aan te tonen
« kennis en ervaring uit te wisselen

* het stimuleren van beste praktijkerQvia zelfregulerin
» de belemmeringen om te kopen op afstand voor de consument op te

heffen







B2C B2B



BeCommerce B2B Summit #2

woensdag 25 april 2018 van 13:30 tot 19:00

BeCommerce B2B Summit #2

woensdag 25 april 2018 van 13:30 tot 19:00

According to Belgian Cowboys, Belgium is number 5 B2B ecommerce country with 47% penetration following the number 1 U.S. (64%), number 2 The
Netherlands (52%), number 3 U.K. (50%) and number 4 Germany (47%). Because of this special position and a very deep market wish, BeCommerce will

organize for the second time the BeCommerce B2B Summit on 25.04.2018.

Several B2B ecommerce players will share their knowhow on stage and the latest strategies and tips will be discussed. A great opportunity to be present at this

summit. We look forward to have you!



A trust

* ECOMMERCE
% EUROPE

* *
* 4 X

BeCommerce lanceert samen met
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SHOWROOMING

THIS PAIR 1S SO PERFECT, T
CAN'T WAIT TO BUY THEM
CHEAPER ONLINE SOMEWHERE.
WHATS YOUR WIFI PASSWORD?

® marketoonist.com
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”fa/fma/z% 4 a(a/ﬁaﬁb‘me/(t stores wit!

become museans, and all maseams witl

/)

become a/e/ba/‘t/fw/(t stores,

Audy Warko!



BESHOPPING100

Top 10 van de meest bezochte e-shops in Belgié

1. Amazon

2. Zalando

3. 3Suisses

4. Coolblue

5. Colruyt Group
6. Bol.com

7. Proximus

8. Nespresso

9. Tele Ticket Service
10. La Redoute



Albert Heijn

bol.com’

Albert Heijn, £ 1887 Albert Heijn neemt bol.com over



Amerika herontdekt melkboer

y/11/2014 om 08:31 door Wle | Bron: BELGA

1 21 0 <] L L

3 W Tweeten 3 Aanbevelen| Ms Print

Melkdrinkers in de Amerikaanse staat Pennsylvania kunnen tegenwoordig op
beide oren slapen en hoeven niet langer in alle vroegte naar de winkel hollen
omdat de melk op is. Wie dat wil vindt tegenwoordig tezamen met de
ochtendkrant volle flessen melk voor de deur.
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Anne orders the presents from the websites of Santa OY and Pere Noel SA.

Santa OY and Pere Noel choose delivery partner(s) and set the delivery price to be
paid by Anne,

Presents are picked up by delivery operators.

Present from Santa OY is delivered cross-border from Finland to France.

Present from Pere Noel is delivered domestically within France.

Presents are delivered last mile to Anne (to home, retail outlet, pack station etc.).
Anne decides to return the present from Santa OY.

Present from Santa OY is delivered back to Finland.

Santa OY annuls the order and refunds Anne her money.

I
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There are many things that can go wrong in the different stages of the process, causing
disappointment and regret for Anne and/or the two e-retailers. Some of them are shown
in Table 2.
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“ON THE INTERNET, NOBODY KNOWS YOU’RE A DOG.”

The New Yorker, 1993

“On the Internet, nobody knows you're a dog.”




ON THE INTERNET, EVERYBODY KNOWS YOU’'RE A DOG.




AY,

A DOG ORDERED ON THE INTERNET TOD




DELIVERED TOMORROW!




SO WHAT’S NEXT?

" YOU LOOKED
TALLER ON

TINDER,
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Contact

Patricia Ceysens
President Board of Directors

patricia.ceysens@becommerce.be
WwWw . becommerce.be

Twitter.com/patriciaceysens
Twitter.com/becommerce
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